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A Weber® is the highlight of any backyard.
And RIGHT NOW if you redeem for any Weber® branded item you'l
be entered to win

From partable grills and covers, to coekbooks and digital
thermometers, Weber® has you d for the ultimate grilling
experience! So don't wait - make your redemptian today.

KIT Spirit 1l E-310 LP Grill

[
You could win a Weber® /
\

with an Accessory Pa

HMI PERFORMANCE
INCENTIVES

Performance
Incentives
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ABOUT

The Co-Op Marketing Plan has a dual purpose
—to enhance your brand’s reach and build
thriving partnerships. Partnering with HMI adds
a specialized touch to your branding efforts.

Branded sliders on the website enrich the user
experience and seamlessly blend products and
promotions. This synergy generates a sense of
unity, presenting a cohesive image that speaks
volumes to potential customers.

Moreover, the targeted email campaigns
establish a direct line of communication with
your audience. By crafting messages that cater
to specific segments of your customer base,
you foster deeper connections and drive higher
engagement rates.

The Co-Op Marketing Plan empowers your
brand to thrive in a collaborative environment.
It's not just about marketing; it's about forming
partnerships that fuel growth and deliver value.



TIER 1
CO-OP MARKETING

user experience, capturing your audience’s attention and
directing them to key areas of interest. By incorporating
product sliders into tier 1 package, you're ensuring your
brand shines brightly on the OnDemand platform, increasing
Product sliders are dynamic visual elements brand visibility and driving customer engagement.
strategically placed on the platforms website,
designed to spotlight your brand’s offerings. With
each slide, you can showcase different products,
promotions, sweepstakes, or product highlights.

SWEEPSTAKES & PRODUCT
HIGHLIGHT SLIDERS

16,827 Points Available @ Earn Points v @ Redeem Points v W 0 v A Home @ Jamie MyProgram v Logout

QUICK LINKS

QUARTERLY GOAL TRACKER

0% 100%

These sliders create an engaging and interactive _
_ B
$30000 $18,000 108,000
16,827 Points Available @ EarnPoints v @ Redeem Points v ™ 0 v A Home @ Jamie MyProgram v Logout MY GOAL QUARTERLY PURCHASES POINTS EARNED

QUARTERLY GOAL TRACKER QUICK LINKS

o% 100% Be Rewarded

$30,000 $18,000 108,000
MY GOAL QUARTERLY PURCHASES POINTS EARNED

HOSE~

NOISE-MASKING SLEEPBUDS

Rewards Specials

Program FAQs
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Be Rewarded
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— GOLF GIVEAWAY!




TIER 2
CO-OP MARKETING

BRANDED EMAIL CAMPAIGN

LB

Elevate your brand’s reach. By landing :
) @..\"‘ o=n

directly in the inboxes of the platform’s
audience, you can highlight new product
information, sweepstakes, and promotional
messaging that resonates. Engage with
your audience effortlessly and drive action
with a strategic branded email campaign
that puts your brand at the forefront.

Product Highlight

1}_4#;: ge::fo Sear
Tier 2 is offers dedicated
email package. This is a an
email campaign with a total
of 3 branded promotional
emails. This campaign will

have a timeline of 45 days.

Initial send - Day 1
Announcing
“Sweepstakes/Promotion’

I

Reminder send - Day 20
Halfway through
“Sweepstakes/Promotion
redeem today!

Final Send - Day 40
The sweepstakes is
ending soon redeem
before it's too late!

”

GET GRILLING

You could win a Weber®
KIT Spirit Il E-310 LP Grill

with an Accessory Pack
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TIER 2
CO-OP MARKETING

Redeem and Be Entered to Win with Bose

It's the biggest name in sound and from now until August 23rd
you will be entered to win for every edemption you make
You could go big with a home thez em, grab a set of
headphones or pick up a Bose you'll be entered

to win.

GRAND PRIZE
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& infa.hmiaward,com

SECOND PLACE
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Bose Noise Cancelling Headphones 700
Th j you expect - and things you never

THIRD PLACE

SWEEPSTAKES/ PRODUCT
HIGHLIGHT EMAILS

Tier 2 is offers dedicated email
package. This is sweepstakes or
specific product email campaign
with a total of 3 branded emails. This
campaign will have a timeline

of 45 days.

Initial send - Day 1
Announcing “Sweepstakes/Promotion”

Reminder send - Day 20
Halfway through “Sweepstakes/
Promotion” redeem today!

Final Send - Day 40
The sweepstakes is ending soon
redeem before it's too late!



TIERT + 2
CO-OP MARKETING

FULL PROMOTIONAL PACKAGE

Combining both Tier 1 and Tier 2:

Combining promotional sliders,

message builder banner and an

email campaign for optimal brand

awareness, advertising and

redemption opportunity for your :

brand or pI’OdUCt. THE ULTIMATE WEBER® SWEEPS! /
Redeem for any Weber" branded item and you'll be

entered to win a Weber" KIT Spirit Il E-310 LP Grill with \
an Accessory Pack.

16,827 Points Available @ Earn Points v @ Redeem Points v ™ 0 v

A Home @ Jamie MyProgram v Logout

QUARTERLY GOAL TRACKER QUICK LINKS

0%

_
$30,000 $18,000 108,000
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KEY STATS PRICING TIER 1

$500

TIER 2
$2000

FULL
$2300
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ACTIVE/ AVERAGE # OF AVERAGE HMI TOP CLIENT TYPES  AVERAGE EMAIL

ENGAGED VISITS A DAY REDEMPTION CATEGORY OPEN RATE

PROGRAM 07 VALUE PRODUCTS ST:SEZ
PARTICIPANTS
OVER $200 OUTDOORS  ~oNTRACTORS
45,000+ ELECTRONICS FINANCE
HOME GOODS

SPORTS

OVER 30%

Experience speaks volumes, and our previous
customers have witnessed firsthand the power of
product sliders and branded email campaigns. These
strategies have significantly boosted redemption rates
and total orders for their brands. By implementing
these engaging tactics, they've witnessed real growth
in customer engagement and conversions.



CASE STUDY

The Callaway Golf Case Study
showcases the power of product
sliders and email campaigns in
partnership with HMI.

Examining the redemption data, a
crucial insight surfaced: a surge

in golf club purchases prior to the
promotion. Last year, the Callaway
Giveaway Report noted this trend,
sparking the question of advancing
the promotion timeline.

In response, this year’s initiative
launched on March 21st instead
of April’s start, reaping substantial
rewards. With redemption
numbers intact, Callaway’s golf
club sales and revenue surged by
an astounding 60%, surpassing

JailbroakAL  Titanium Face 73 $4,600.

GIVEAWAY o (% \ This study underscores the
oo : doden e immense impact of timely strategies
o WhtG Colovay: 2023 Py Dover Focrse ot Bk voumgnis Ve 3 d collaborati hapi th
REDEEM and collaboration, shaping a pa
Redeomnd You s . | To0AY d tosuccess.

Callaway* 2023 Poradym Driver +
1Dozen 2022 Chrome Soft White Goif Balls.

the golf

START REDEEMING TODAY

. GIVEAWAY RULES /
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CASE STUDY RESULTS

GIVEAWAY

The
2023 CALLAWAY GIVEAWAY
sHore
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